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LISA, TELL US ABOUT YOURSELF AND YOUR BACKGROUND?
I’m Lisa, I’m 23 and I’ve been a Master 2 student entrepreneur for almost a years now.
During my studies in international trade, I took a break during which I was able to work in product
development for the L’Oréal Group, and CHANEL. These two experiences sparked in me a passion
for understanding cosmetic formulas and the effects of ingredients on the body and the
environment.

WHAT IS LAO?
LAO is a committed brand of natural cosmetics that is developing its expertise in hair. The formulas
are simple, minimalist and without compromising on quality!
Of course, all the controversial ingredients have been banned.
LAO's commitment is made through its product development, since nothing is left to chance in the
value chain; the origin and quality of the ingredients, the biodegradability of the formula and the
choice of the bottle are carefully studied to have a quality requirement for the hair and a reduced
impact on the environment.

WHEN WILL LAO PRODUCTS BE RELEASED?
Iinitially scheduled for June, the launch had to be delayed until September due to containment.
In the end, we have taken the opportunity to prepare even better!
Our first products, a range of two nourishing and purifying shampoos, will be on presale on Ulule,
which will allow us to finance the first production and produce as accurately as possible, without
waste!
Special presales are also planned for distributors: organic stores and hairdressers.

WHAT MAKES LAO SO UNIQUE?
At LAO, we work actively to create products without compromise between efficiency, health and
naturalness, through an analysis of the entire value chain: from the origin of the ingredients to the bottle
after use.
The latter is very different, since we chose to develop the shampoos in an aluminum bottle. Ultimately,
we would like to reuse the bottles; most likely by implementing a recovery system at partner organic
stores.
On the other hand, LAO is a brand that engages and engages its community with a sustainable
approach, thanks to the partnership created with the association Octop'Us (@ octopus.ntw), which
works for the protection of the marine environment . I (Lisa) am the co-founder and we intend to create
concrete actions to clean up and re-establish biodiversity, to which LAO will contribute
financially and personally.

WAS BEING AN ENTREPRENEUR OBVIOUS TO YOU?
Yes, I started to sell samples of perfumes with my neighbour when I was little. Ha ha!
I think that the entrepreneurial spirit is something that one has in oneself and which is nourished by
a certain desire for freedom at any cost, a touch of audacity and of course one's personal values. I
always knew I wanted to start a business, but I didn't think I would start when I was 23! I imagined
waiting for my thirties, when I had a solid base of professional experience.
LAO was created after a series of brainwaves and after I was really asked to do it.

HOW DID YOU GET THIS INTEREST IN CREATING AN ECO-RESPONSIBLE BRAND?
I had no less than 3 different brainwaves before finding my idea and digging it out!
The first in February 2018: off Thailand, I board a dive boat.
Immediately, I am handed a set of natural hygiene products and it is explained to me that it is better
that I use them because the waste water from the boat is discharged directly into the sea. A few
hours later, it is the first dive in a protected nature reserve; and there, tens of square meters of
dead coral. A real shock which leads me to wonder about what happens to our cosmetics once they
go down the drain. Did you know that in France 20% of our wastewater is not reprocessed and ends
up directly in the sea?
Second brainwave in May 2019, when I decided to switch to a natural shampoo after reading all
kinds of opinions on the ingredients in conventional cosmetics. My first reflex was to go to the site
of a brand that is renowned in the natural world and when confirming my basket, a comment jumps
out at me: "this shampoo is stuffed with sulfates which are used to strip the floors of companies! to
avoid ". I re-read the opinion 3 times, I thought I was hallucinating, then I began to investigate the
composition of shampoos: a real headache.

Third brainwave, I decide to buy a natural shampoo after having carefully chosen the composition.
In 2 weeks, my hair, which had never had any problems, became dry on the front and very sticky on
the back. Annoyed, I asked the question in a discussion group dedicated to natural products and
there, I discovered that not only am I not the only one, but that there are hundreds of people who
see a real problem with the quality of natural shampoos on the market.
It doesn't take any more than this for me to start weeks of scientific research and timidly I go to a
Start Up weekend with my problem. I won the first prize and there it all came together: LAO was
born and was propelled to the world final with more than 25 countries. The next day, still exhausted,
I filmed the first video explaining my project, which I publish on Linkedin. In a few days it's crazy,
the video exceeds 100K views, I receive hundreds of messages of encouragement, I am contacted
for partnerships and I am asked where I can buy my shampoo!
I understand that there is no longer any question of stopping, that there is a real need.

DO YOU PLAN TO LAUNCH OTHER PRODUCTS IN THE FUTURE?
I already have a billion ideas and a lot of requests! They are still secret, but a part will be revealed
when the pre sale campaign is launched in September!

WHY ARE YOU THE RIGHT PERSON TO CREATE A NEW BEAUTY BRAND?
The first thing that comes to mind is my obsession with product quality and the environmental
impact, on all fronts. There is no question of leaving anything to chance, not the origin of the
ingredients, nor the way they are designed, nor the packaging, nor even the "sending parcels of the
future" online store.
I also aspire to push the cosmetics market on my own scale to reinvent itself, because it needs it!
In a way, I’m trying to shape the world I’d like to live in tomorrow.

WHERE CAN WE GET YOUR PRODUCTS?
From September, on the Ulule crowdfunding platform in presales, then on the LAO website and at
partner hairdressers and organic stores. There will be many surprises and much entertainment!
To be kept informed of the launch in preview, visit our site: www.laonature.com (soon www.laocare.com and on our instagram: lao.care
Besides, there will be lots in presales dedicated to our future distributors!

HOW DO YOU CHOOSE COSMETICS RESPONSIBLY?
Unfortunately, I find it a real headache for consumers, due to the current lack of transparency.
Some swear by cosmetic scan apps; personally I do not find them all reliable and the rating
systems may be baseless. The only app I believe in right now is Composcan, which is run by a
biologist.

Secondly, I advise you to carefully observe the way the brand communicates, the ingredient lists
and the website. The less information there is, the more you have to be wary!
Question the label. I would recommend Cosmos, Nature and Progress and Slow Cosmétique.
However, even with labels, we are not always sure of the origin of the ingredients or their ethics
(palm oil or coconut oil for example, contribute to deforestation and yet they are allowed).
My research to reduce the carbon footprint goes further, since I try to find all the ingredients at least
in countries bordering France.
For my part, I decided to put the detail and the explanation of each ingredient on the bottles. I will
also explain, on video, on a dedicated Youtube channel and on the blog, the role and the choice of
each ingredient in a very transparent way.

BESIDES LAO, DO YOU HAVE ANY OTHER JOBS OR DISTRACTIONS?
I'm finishing my studies, so far I've been alternating between school, Octop’Us and LAO. Now, I
plan to start on the launch of the brand 100%, maybe by having a little job on Saturdays.
As for passion, I think you will have understood that I have a big fondness for water sports such as
diving and snorkelling. I feel so good in the water, it's a second world full of biodiversity and it has
so much to teach us!
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